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Guanghua International Summer Program
Doing Business in China (DBIC)

Being successful since 2006

Two-week Program for Undergraduate,
Graduate and MBA

Undergraduate Class:
May 20 —June 2, 2012

Master and MBA Class:
May 20 —June 2, 2012
June 10 - 23, 2012

P

Application Fee:
RMB 400.00 (Non-refundable)

Tuition Fee:

Undergraduate Class: RMB 15,000
MBA: RMB 17,000

Notice: Tuition is PARTIALLY WAIVED for
participants from partner schools.

Application Deadline:
March 1, 2012

Doing Business in China

Learn how to do business in China in PeRing University
Get to Rnow ancient and modern Beijing

IN TWO WEEKS' TIME!

This course gives an overview of doing business in China,

including an introduction to the Chinese economy, history and
culture. Lectures and seminars on a wide range of topics allow
the participating master students to:

® Understand the driving force of China’s economic growth
phenomenon over the last 30 years and the future

® Appreciate the uniqueness of the Chinese market,
organizations, and social structure

® Learn how firms conduct marketing, branding, human
resource and strategic management in China

® [dentify business opportunities in China.

The course includes lectures, case studies, guest lectures,
company visits, projects and cultural events.

Contact Information:

Office of International Relations
Guanghua School of Management
Peking University

Beijing, P.R. China

Tel: +86 10 6276 7311

Fax: +86 10 6276 7382

Email: oicd@gsm.pku.edu.cn

http://www1.gsm.pku.edu.cn/column/360.html



The Program at a Glance
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Orientation
Campus Tour

Welcome Lunch

Mandarin

Welcome Party
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